June 1, 2007

Robert Ramsey

President

AFFTA

Robert,

I just was forwarded an email with information regarding a retail fly fishing expo in Denver.  From my understanding, AFFTA is an organization designed to help and grow the fly fishing trade.  I have been fly fishing for over 30 years and involved in every aspect of the industry except being on the AFFTA board.  I have been a guide, business owner, salesman, writer, photographer, speaker, commercial fly tier, etc.  I think this counts me as a member of the fly fishing industry.  With this said, I have tried over and over again to get a membership application and even harder to get the fly tackle trade magazine sent to me and AFFTA was unable to help.  I have been in the industry since before AFFTA existed and I saw it emerge as a great idea.  Since that time AFFTA has taken over the fly tackle trade show and, for the most part, run it into the ground.  The amount of business conducted at this show has dropped off severely.  Most of the manufactures exhibiting at this show write very few orders now.  Coincidentally, the companies that do have some business at this show also have employees on the AFFTA board.  
With this said, I find this organization limited in its promotion and show direction skills.  So now that AFFTA failed at the trade show, they want to do a consumer show?  This seems like a bad idea based on the track record, but if their mission is “Dedicated to promoting the sustainable growth of the fly fishing industry” then to directly compete with the Fly Fishing Show West in Denver is even worse.  Not only is AFFTA choosing to do a show in Denver, a place where there is also a retail show, but it chose to do it on the exact same dates!  This does not seem like a way to promote or grow fly fishing.  This is a direct competition for exhibitors and consumers.  This shows a lack of research into fly fishing events in that area.  I have been an exhibitor at this show with my business for the last three years and spent a lot of time, energy, and money to get customers to come see me at this show.  To have my customers pulled away or simply confused about which show to go to is a detriment to my fly fishing business.  I think the only thing that AFFTA is growing with this decision is separation and lost sales.  
I am sure it is too late to reconsider, but I wish you could.  AFFTA has never helped my business and now has now hurt my business.  This announcement will cost me sales and has already caused me more work in order to keep my customers.  This sounds like AFFTA is a competitor in the business, not a supporter of the business.  I work very hard to make very little money because I love this sport and industry.  I do take this personally.

Sincerely,

Ben Furimsky

Owner,

www.theanglingbookstore.com
